COMING IN JUNE 2009...

TARGET ONLY YOUR
BEST PROPECTS IN THE USA

Consider these benefits of advertising in Beyond Borders 2009

REACH 35,000 PROVEN DECISION-MAKERS

Beyond Borders 2009 will be mailed to carefully selected recipients of all FIVE market

segmented magazines under the MeetingsNet umbrella: Corporate Meetings & Incen-
tives, Association Meetings, Financial & Insurance Meetings, Medical Meetings, and Religious
Conference Manager. Beyond Borders 2009 will only be addressed to your very best customers
and prospects-those subscribers of each publication known to be directly responsible for meet-
ings and incentive travel programs outside the U.S. -about 35,000 proven decision makers in all!

AWARD-WINNING EDITORIAL

Beyond Borders 2009 will continue to provide its unbeatable,

award-winning editorial environment for your message.
The Beyond Borders supplement is recognized throughout the indus-
try for excellence...and is used by industry associations for member
education. Beyond Borders has been honored by the American So-
ciety of Business Press Editors, winning both the 2003 Gold National
Award and the 2003 Gold Regional Award for editorial excellence.

LASTING IMPACT

Because Beyond Borders 2009 will contain valuable, informa-

tion-packed editorial, readers will keep the supplement handy
for repeated reference year-round. And, they’ll make it available for
other decision makers to use as well. Your ad is there whenever they
are ready to buy.

Priced for Real Value (Gross US dollar)

Ad Unit Size 4-color Rate
Spread $17,800
1/2 Page spread $12,000
Full Page $ 9,900
2/3 Page $ 7,500
Half Page (island or Horizontal) $ 6,500
1/3 Page $ 5,000

JUNE 2009

BONUS (FREE) DISTRIBUTIO

In additon to 35,000* hand-picked subscribers

with international meeting and travel responsibil-
ity, copies of Beyond Borders 2009 will be distributed at
major shows including: ASAE, DMAI, MPI, EIBTM, ICCA,
IT&ME, IMEX, and the Annual SITE Conference.

2009 Issue Dates:

LI
MEETINGS

JUNE 2009

JULY/AUGUST 2009

Advertisers include:

Tourist Offices * Convention Bureaus ¢ Hotel Chains ¢ International Airlines ¢ Independent Hotels & Resorts * Destination Management Companies

*Source-Publisher’s own data, subscribers who specify planning meetings outside U.S.

For more details on Beyond Borders 2009 or to reserve space, contact your local representative or
call Paula Hill 631-476-0036 / FL: 631-375-9222 or phill@meetingsnet.com
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