Dates Editorial Sites Special Awards FINANCIAL & Bonus
& Sections/ INSURANCE Distribution
Matching Advertorial MEETINGS

FEBRUARY
Ad Close 1/05/10
Material Due 1/11/10
Mail Date 2/03/10

APRIL
Ad Close 3/4/10
Material Due 3/10/10
Mail Date 4/02/10

JUNE
Ad Close 5/06/10
Material Due 5/12/10
Mail Date 6/03/10

SEPTEMBER
Ad Close 8/05/10
Material Due 8/10/10
Mail Date 9/03/10

NOVEMBER
Ad Close 10/04/10
Material Due 10/08/10
Mail Date 11/02/10

Large Meetings ¢
Cost -Saving Tips *
Technology Trends

The Recreation Issue:
Golf, Spas, Teambuild-

ing

20 Changemakers:
Senior Meeting Execs
Who Make a Differ-
ence Leading the Way
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Meeting & Incentive
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2010 Resort Guide (matching
advertorial - 1/2 page or larger)
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Caribbean supplement
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Hospitality Partners (matching
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Trends in Recognition Pro-
grams * FICP Newsletter ¢
Hotel Customer Advisory
Board Coverage

Trends in Financial
Services Meetings ¢ FICP
Newsletter

Destinations Showcase,
Feb. 25 « MPI's MeetDifferent,
Feb. 20-23

Affordable Meetings
Mid-America, April 14-15

Affordable Meetings West,
June 10-11 ¢ Destinations
Showcase Chicago

Affordable Meetings National,
September 9-10, IT&ME/Moti-
vation Show, Sept.29-Oct.1

FICP Annual Meeting,
Nov. 17-21
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