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AVERAGE NON-QUALIFIED CIRCULATION

NON-QUALIFIED
Not Included Elsewhere Copies
Other Paid Circulation 51
Advertiser and Agency 1,200
Rotated or Occasional 2

Allocated for Trade Shows
and Conventions 135
Electronic -
All Other 491
TOTAL 1,879

Penton Media

11 River Bend Drive South
Stamford, CT 06907-0949
Tel.: 203.359.9900

Fax: 203.358.5812
www.meetingsnet.com

MEDICAL

MEETINGS

Official Publication of: None
Established: 1973
Issues Per Year: 8

FIELD SERVED

MEDICAL MEETINGS serves the field of the medical/scientific industry: international/ foreign/ national/
regional/ state/ county/ local medical or scientific associations; hospital and medical centers, pharmaceutical
and biomedical equipment manufacturers/ distributors; healthcare and scientific education facilities and
medical schools; private healthcare and scientific foundations; scientific healthcare and government
agencies; insurance companies; association management firms; independent meeting planning companies;
tour operators/ travel agencies, service organizations and others allied to the field.

DEFINITION OF RECIPIENT QUALIFICATION

Qualified recipients include Administrative Executives: Chairman, CEO, COO, CIO, President, Owner, Executive
Director Executive Vice President, Vice President, Director, Director General, Hospital Administrator, Chief
Medical Director, Medical Staff Director; Other Administrative Executives: Treasurer/ Controller,
Administrative/ Executive Assistant/ Secretary; Meeting/ Travel Convention Personnel: Meeting Planner/
Manager/ Director, Conference/ Exhibit Planner/ Manager, Convention Planner/ Manager, Trade Show/
Exhibit Manager, Incentive Program Planner/ Manager, Program Manager/Director, Travel Coordinator;
Education & Training Personnel: Director/Manager of Education/CME/Training, Human Resource Director;
Advertising & Sales Personnel: Marketing Communications Manager/ Director, Sales/ Marketing Manager/
Director, Director/ Manager of PR/ Promotions/ Advertising, Product Manager, Director of Communications;
as well as Government Officials, that are responsible for meetings and/ or incentive travel programs or exhibit
activities for a healthcare or scientific organization. Also included are Independent Meeting Planner, Meeting
Consultant, and others related to the medical field.

PURPOSE

This circulation statement contains multiple analyses of respondents who indicate the following types of
services/ facilities they use for their meetings and incentive travel programs: resorts, downtown hotels,
suburban hotels, conference centers, airport hotels, convention centers or auditoriums, all-suites, cruise
ships, gaming properties/facilities, convention & visitors bureaus, and other services/facilities.

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD

Total Qualified Qualified Non-Paid Qualified Paid
QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent
Individual 9,798 81.4 9,798 81.4 - -

Sponsored Individually Addressed __ - - - - -
Membership Benefit 2,233 18.6 2,233 18.6 - -
Multi-Copy Same Addressee - - - R -
Single Copy Sales - - - R -

TOTAL QUALIFIED CIRCULATION 12,031 100.0 12,031 100.0 - -

60-90/03N 'ON

2. QUALIFIED CIRCULATION BY ISSUES WITH REMOVALS AND ADDITIONS FOR PERIOD

Print  [Electronic Print  [Electronic
Version | Version Version | Version
Number | Number Only Only Qualified | Qualified | Total Number [ Number Only Only Qualified | Qualified | Total
2009 Issue |Removed | Added (A) (B) Non-Paid Paid Qualified 2009 Issue |Removed| Added (A) (B) Non-Paid Paid Qualified
January/
February __ 186 26 11,355 718 12,073 May 857 882 11,393 632 12,025
March/
April 89 16 11,318 682 12,000 June 11,393 632 12,025

TOTAL 1,132 924

*See Paragraph 9
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MEDICAL MEETINGS / June 2009

3a. BUSINESS/OCCUPATION BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2009

This issue is 0.1% or 8 copies below the average of the other 3 issues reported in Paragraph two.

CLASSIFICATION BY TITLE (SEE NOTE 1)
Total
Recipients
Respons- Other Meeting/
Print Electronic ible for Adminis- Adminis- Travel/ Education & | Advertising | Procurement
Version Version | Meetings/ trative trative Conven-tion Training and Sales Manage-
TOTAL PERCENT Only Only Incentive | Executives | Executives Personnel Personnel Personnel ment
BUSINESS AND INDUSTRY QUALIFIED | OF TOTAL (A) (B) Programs (A) (B) (C) (D) (E) (I
International Medical or Scientific Association _ 557 4.6 525 32 557 433 31 58 14 15 3
Foreign Medical or Scientific Association 85 0.7 83 2 85 35 28 19 1 2 -
National Medical or Scientific Association 422 3.5 390 32 422 278 37 77 15 10 4
Regional/State/County/Local Medical or
Scientific Association 650 5.4 613 37 650 449 73 54 48 10
Total Associations 1,714 14.3 1,611 103 1,714 1,195 169 208 78 37
Healthcare or Scientific Education Facility/
Medical School 1,099 9.1 1,051 48 1,099 774 89 104 105 19 6
Hospitals/Medical Centers 1,849 15.4 1,788 61 1,849 1,372 126 71 251 16 12
Pharmaceutical or Biomedical Equipment
Manufacturer or Distributor 3,319 27.6 3,113 206 3,319 2,486 242 316 103 144 27
Medical Education/communication or
marketing company 591 4.9 528 63 591 314 43 104 74 50
Private Foundations (Healthcare or Scientific) _ 219 1.8 207 12 219 156 11 12 27 10
Government Agencies (Healthcare or
Scientific) 248 2.1 236 12 248 189 13 10 23 2 1
Association Management Firms 185 1.5 176 9 185 140 8 24 6 5 2
Independent Meeting Planning
Companies/Tour Operators/Travel Agency 373 3.1 335 38 373 230 8 83 10 34 6
Insurance organization (including but not
limited to: managed care, health maintenance) 79 0.7 69 10 79 48 5 15 5 4 1
Sub-Total 9,676 80.5 9,114 562 9,676 6,904 714 947 682 321 71
Percent 80.5 75.8 4.7 80.5 57.4 5.9 7.9 5.7 2.7 0.6
Alliance for Continuing Medical Education
Association Members 2,349 19.5 2,279 70 -
TOTAL QUALIFIED CIRCULATION 12,025 100.0 | 11,393 632 9,676

(A) Administrative Executives: Chairman, CEO, COO, CIO, President, Owner, Executive Director, Executive Vice President, Vice President, Director, Director General, Hospital Administrator,
Chief Medical Director, Medical Staff Director

(B) Other Administrative Executives: Treasurer/Controller, Administrator/Executive Assistant/Secretary

(C) Meeting/Travel Convention Personnel: Meeting Planner, Manager /Director, Conference/ Exhibit Planner/ Manager, Convention Planner/ Manager, Trade Show/ Exhibit Manager,
Incentive Program Planner/ Manger, Program Manger/ Director, Travel Coordinator

(D) Education & Training Personnel: Director/Manager of Education/CME/Training, Human Resource Director

(E) Advertising & Sales Personnel: Marketing Communications Manager/Director, Sales/Marketing Manager/Director, Director/Manager of PR/Promotions/Advertising, Product Manager,
Director of Communications

() Procurement Management: Procurement Director/Manager/Supervisor, Purchasing Director/Manager/ Supervisor, Sourcing Director/Manager

www.bpaww.com 2



MEDICAL MEETINGS / June 2009
SUPPLEMENTARY DATA FOR ISSUE OF MAY 2009
This is an analysis of the 9,676 or 80.5% respondents who indicated the types of Services/Facilities they use for their meetings and incentive travel programs. See

questionnaire used to elicit these data on the back of this report. Since any one respondent may have checked more than one response, the totals for each of these (i.e.:

products and services) should not be added together as the total may exceed the total circulation. These data are presented for statistical and marketing purposes.

Total Conven- Conven-
Qualified Confer- tion Gaming tion &
TOTAL PERCENT J Respon- J Downtown Airport | Suburban ence Center or Cruise Property/ | Visitors'

BUSINESS & INDUSTRY QUALIFIED | OF TOTAL dents Hotel Resort Hotel Hotel Center [Auditorium| All-Suite Ship Facility Bureau Other
Associations (Medical or
Scientific)
International Medical or
Scientific Association 557 4.6 557 439 378 290 278 317 324 330 181 247 313 46
Foreign Medical or
Scientific Association 85 0.7 85 61 68 57 50 53 29 49 48 47 21 3
National Medical or
Scientific Association 422 3.5 422 298 248 186 188 219 199 177 96 122 148 55
Regional/State/County/
Local Medical or Scientific
Association 650 5.4 650 253 186 129 149 211 165 132 57 69 121 346

Total Associations 1,714 14.3 1,714 1,051 880 662 665 800 717 688 382 485 603 450

Healthcare or Scientific
Education Facility/Medical
School 1,099 9.1 1,099 524 377 261 362 456 365 281 120 134 249 455
Hospitals/Medical Centers__| 1,849 15.4 1,849 601 446 252 417 639 397 306 140 162 265 1,029

Pharmaceutical or
Biomedical Equipment
Manufacturer or Distributor _| 3,319 27.6 3,319 2,150 1,790 1,346 1,548 1,740 1,475 1,477 777 977 1,138 628

Medical Education/
communication or

marketing company 591 4.9 591 388 259 233 245 331 268 170 61 97 176 121
Private Foundations

(Healthcare or Scientific) ____ 219 1.8 219 110 105 40 77 81 59 58 34 28 42 71
Government Agencies

(Healthcare or Scientific) ___ 248 2.1 248 68 38 34 49 85 65 31 13 19 47 149
Association Management

Firms 185 1.5 185 118 78 51 77 87 73 59 18 24 53 52

Independent Meeting
Planning Companies/Tour
Operator/Travel agency 373 3.1 373 268 249 184 210 247 189 174 100 116 154 55

Insurance organization

(including but not limited
to: managed care, health
maintenance) 79 0.7 79 45 39 22 40 39 27 26 9 11 16 14

Sub-total 9,676 80.5 9,676 5,323 4,261 3,085 3,690 4,505 3,635 3,270 1,654 2,053 2,743 3,024

Alliance for Continuing
Medical Education
Association Members - -

TOTAL QUALIFIED
CIRCULATION 9,676 80.5
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MEDICAL MEETINGS / June 2009

3b. QUALIFICATION SOURCE BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2009

Qualified Within
Print Electronic
Version Version

Only Only Qualified | Qualified Total
QUALIFICATION SOURCE 1 Year 2 Years 3 Years (A) (B) Non-Paid Paid Qualified | Percent
I.  Direct Request: 7,894 1,359 423 9,114 562 9,676 80.5
Il.  Request from recipient’s company: - - - - - - N
IIl.  Membership Benefit: 2,349 - - 2,279 70 2,349 19.5
IV.  Communication from recipient or recipient’s company (other than request): - - - - -
V. TOTAL - Sources other than above (listed alphabetically): - - - - - - N
Association rosters and directories - - - - - B R
Business directories - - - - - - -
Manufacturer’s, distributor’s, and wholesaler’s lists - - - - - - -
Other sources - R
VI. Single Copy Sales: - - - - - - N
TOTAL QUALIFIED CIRCULATION | 10,243 1,359 423 11,393 632 12,025 100.0

PERCENT 85.2 11.3 3.5 94.7 5.3 100.0

3c. MAILING ADDRESS BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2009

Print Electronic
Version Version
Only Only Qualified Qualified Total
MAILING ADDRESS (A) (B) Non-Paid Paid Qualified Percent
Individuals by name and title and/or function 11,393 632 12,025 100.0
Individuals by name only - - - -
Titles or functions only - -
Company hames only - - - -
Multi-Copy Same Addressee copies - -
Single Copy Sales - - - -
TOTAL QUALIFIED CIRCULATION 11,393 632 12,025 100.0

4. GEOGRAPHICAL BREAKOUT OF QUALIFIED CIRCULATION FOR ISSUE OF MAY 2009

www.bpaww.com

Print Electronic Print Electronic
V%rﬁ:;) " V%rrs]:;m Qualified | Qualified | Total version | Version
State & Zip Code @) ®) | Non-Paid | Paid | Qualified | Percent State & Zip Code i el P r—
039-049 Maine _____ 49 5 54 400-427 Kentucky____ 150 6 156
030-038 New Hampshire 47 4 51 370-385 Tennessee __ 201 9 210
050-059 Vermont 29 1 30 350-369 Alabama ____ 153 7 160
010-027 Massachusetts _ 382 26 408 386-397 Mississippi __ 75 3 78
028-029 Rhode Island___ 34 1 35 EAST SO. CENTRAL 579 25 604 5.0
060-069 Connecticut___ 199 12 211 716-729 Arkansas____ 64 2 66
NEW ENGLAND 740 49 789 6.6 700-714 Louisiana _ 125 1 126
100149 New York 782 33 320 730-749 Oklahoma __ 114 6 120
070-089 New Jersey 871 57 928 750-799 Texas 643 39 682
150-196 Pennsylvania___ 696 41 737 5 O‘_’gg?,jg;tgi’:m“‘ 932 45? 92;‘ 8.3
MIDDLE ATLANTIC 2,349 136 2,485 20.7 830-838 Idaho a1 1 42
430-459 Ohio 411 28 439 820-831 Wyoming___ 21 1 2
460-479 Indiana 259 7 266 800-816 Colorado ____ 205 9 214
600-629 lllinois 739 47 786 870-884 New Mexico _ 39 R 39
480-499 Michigan __ 261 12 273 850-865 Arizona _____ 125 13 138
530-549 Wisconsin 230 13 243 840-847 Utah 97 1 98
EAST NO. CENTRAL 1,900 107 2,007 16.7 889-898 Nevada _____ 54 2 56
550-567 Minnesota____ 233 11 244 MOUNTAIN 620 27 647 5.4
500-528 lowa 122 2 124 995-999 Alaska _____ 6 - 6
630-658 Missouri 225 11 236 980-994 Washington__ 145 10 155
580-588 North Dakota __ 32 1 33 970-979 Oregon _ 99 6 105
570577 South Dakota _ 39 1 20 900-961 California _ 1,070 66 1,136
680693 Nebraska____ 80 4 84 STt Hawa“PAch 1 322 82- 1 41§ 11.7
660-679 Kansas 143 11 154 2 L -
WEST NO. CENTRAL 874 41 915 7.6 969 & o%ﬁ{g%%ﬁé_ms 11.316 631 11.947 99.4
197-199 Delaware 33 2 35 Territories, 9 1 10
206-219 Maryland 295 17 312 Canada 54 _ 54
200-205 Washington, DC 103 7 110
220-246 Virginia 244 13 257 Mexico
247-268 West Virginia__ 53 3 56 Other International
270-289 North Carolina__ 327 14 341 — 13 13
290-299 South Carolina _ 90 1 91 APO/FPO 1 B 1
300-319 Georgia 281 24 305
320-349 Florida 554 35 589 TOTAL QUALIFIED |, 594 632 12,025 | 100.0
SOUTH ATLANTIC | 1,080 | 116 2,096 174 CIRCULATION
4
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QUESTIONNAIRE USED BY PUBLICATION TO ELICIT SUPPLEMENTARY DATA:

MEDICAL MEETINGS / June 2009

Tidhe
Compamy
Addrass

MedicalMeetings

City

StataFros.

ZIFSFostal Coda Country

Phane | I Fax= ]

E-Mail=* &

To apply for a FREE subscription,

simply
complete this form then

MAIL IT TQ: PO, Box 21000, Skobis, Il SOO7S-7E00 LSA
OR FAX IT TO: 9135143421
OR APPLY OMLINE AT: orlnesubcHers. com,/mees” 2

“Yaur fas sumiser is wsed % comeunicate o you. By provwdng yoer fax

CE7om

number, yow arz grenp your weitlen permesson 1o recel ve sebsaipdon & other
ratrizd mtnmmation trom Memca Mastiegs t=at may be of istsrest o wau by S
e wil not shaee tes imformation or use it for asy other purpose. You may opd oul of receving

Feoea s from us any fime in e futune

“*Fer g Tl stasessns of oir Sehisoriter Privacy Poicy, WSl our wehsite of BROTEG

1 Do you wish lo recoive/cantines bo receive Medical Metings FREET

Signanure raguirad
2 How would you likn ta recaive yoar copy of Madical
Mawtings? [ pou wanf fo fecaive b dpif! varsion of e
magdnng e mes! lave yoor amal addrass)
O O IDigital
B O Prinl
3 Are you involved in the salection. arthorization, approval,
plamning and/or review of medical meetings or fnce=ative
travel programs or exhibit activities for healthcare or
scientific srganization?
1 O Yes
2 0 Mo
198D, pleess neute diis Tom [0 T ApIeDgeiate persan in your
arganization
] What best describes your otganization
[izheck anky DNE Beax)
M3 Inkermatpred Medical or Scentilic Assocation
02 Forsign Medicd or Sownifio Associalion
3 Nabional Medical or Scanific Assnoiabion
MO Regiona Sl Countplocal Madical or Srientilic ez,
N5 Healthcan or Sciemi®e Educstion FacilyMedaal School
DEC Hospetsl ar Medical Canmar
073 Pharmecauncal or Bomedical Bgudpmant Manufaciurer
Distribulos
Migical plucataneamesamicaion ar markating cam ey
Privala Hesihiars or Seienlilic Foundasion
Sl Healthesim or Gvemesant Aancy
Assacialion Maiagesant Fem
Independant Meeting Manning Company
Teur DperatonTeaval Apancy
Insirance arganization {nciudng. bk not msad to,
matiged Gre, health mainlenance)
Others Alled 1o T Flaki
{pl e specilyh

L]
L1
10
114
12
134
15

fatle]

CETDD

<4 YEE 1 No

e

What is your tiths classification? (checs only ORE b
A& 1 ADMIKESTRATIVE EXECUTIVES: Chaimman, CEQ. COD
G, Frasidant, Owner, Bcativa Drachar, Woe
Presid enil, Exec. Wice Prasident, Dinestor, Director
General, Hospial Adminstratoer. Chist Medical Dirachr,
Mesdical Stall Dirattar
1 OTHER ADMINISTRATIVE EXECUTIVES: Trigsuver/
Cantraller, hdminsirafveExscubve s anliSacralary
MEETMG/TRANEL CONVENTION FEREDMREL: Mesting
Flarner/ManagenTiractor, CordarancaEshibil Plannar/
Managar, Convendon MannanTanager, Trade 5hoe
Exttitil Manager Inoanive Progras PlatnecManager,
Progeam Mengger/Tarsctarn Travel Conrdingios
0 'd EDUCATION & TRAMING FERSOMREL: Direciar!
Managar of Educaten TME Traning. Scendfic Alfass,
Prolessienal EducabonGranisfrsdesic Ahishada
Educetion. Medical Affars, New Product Dewelopmant,
Human Aesource Director
ADVERTISMNG & SALES FEREOMNEL: Marimang
Communiions ManagenTirector, BdesMarkdling
Managanliecion. DvectonManager of BA7
Fromatiorediudvertising, Product Manage: Divesior ol
Communicaions
GOVEARMENT OFFICIALS
) FADCUREMENT MAMAGEMENT. Frocurement Dot
ManagenZupervizar, Purchasing Directarfarapen’

=0

8 [ yom plan mesdings outside tha Usited States?
{By checking yes, you will roceive Beyond
[Borders, 1he annual supplemont abost
Aﬂllll:&lﬂmm meetings. )

o

32 Mo

[Chock ALL destinations cutside the USA whone
you have held or plan fo hold mestings or
incentive travel programs.
3 Ceribbean
320 Eurogs
W0 M
04 Ganada
050 MhsintPacilic
06 Hermaga
070 AlricaNear Easl
4 Gentral St Amenics
050 Kone putsida the USK
190 Othar
g Chack ALL feacticas for which you hawn
respansibility in yosr company:
013 Mesting Planding
20 Site Salaction
30 EshibilsTrade Shows
M2 Comention Managasant

Superiear, Soting DirecirMana ger 050 Dier
“ 1 OTHERS RELKTED TO THE FIELD
{plnase spaciiy) 1“ How many off-sibe mestings (incleding incenlive

Whal ypes of SERVICES/FACILITIES do you e
fox our meslings and cunlive travel programs?

iravel, iraining, and educalios) doss your
company or division hobd each year?

(ehark al that spphy T oa-s 2 2529

ot e 7058 7oA

14 Hesert 3@ B0 3530

e mlsdis 4 O 1518 B0 A0 ormare

030 Domrtewn Hots 5O M-

08 Coruss Ship

0500 Buhurban Hots 11 Approximate attendance al your maatings?

06 Conferencs Canter [check all that apply

073 Minpert Mol 1 [FELEGATER

N8 Gaming Fropary®aclry 0130 Less than 53 DEQ 1,000 800

080 Comeian Cenler ar Audilorius 2 51-100 07 2.508-5000

10 Converdon & 'Weitors Huresu i 101-200 e §000-F 80D

1500 Other M2 209-500 08 7,500 or mors
050 501-1000 150 N

Cheek BLL deslisslisns inside the USA whers you
have held of plan 1s beld mestings or incenlive
Eraial pirognas,

103 New England [ME, MH, ¥'T, 88, RI. TT)
520 Middle Adantic (Y, N, P
53 South Atant: (D2 MD, O, VA, W
541 Sauth East Atlantic (NC, BC GR, FL)
G601 Erst Woren Canteel (OH. N, IL. M1, W1
SEC Weast Mo Central MK, 0 MWD, ND, S0 KE, KE)
ST Epst Sounh Conbeal [HY, TN, AL M5y
SHCT Wast Bauth Cenlral (AR, Ly 09, TX)
S Mounzan (MIT 1D, WY, COL MM, AT LT, KY)
B0 Pacilic WA, OR, CA)
1] Alesin
B2 Hewsi
TO Mot appdicable

5

12 How much mchibit space (i.2, square foat) do

your ewents requine? (hack oang)
Gueatar than 500,000
30,008 - 500,000

100,008 - 250,000

50,001 - 100 000

25,000 - 50,000

Lass then 25000

(2]

G Ea ek kS -d
[ Sy S S

i 4 o8 waaks lor processing, ircomgkela fomres canne b
procesed or a2 noaiedped. The publisher reserves tha right fa
zerve aely 1hosz inddraks wha mesl the puzicrion gl fatioes.

MASTEH » rey S1T0T
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7. AVERAGE ANNUAL AUDITED QUALIFIED CIRCULATION AND CURRENT UNAUDITED

CIRCULATION STATEMENTS
Audited | Audited | Audited | Audited Audited | Circulation
Data Data Data Data Data Claim
January - July - January-
June December June
6-Month Period Ended: | 2005 2006 2007 2008 2008 2009*
Total Audit Average
Qualified 12,010 12,029 12,036 12,001 12,116 | 12,031
Qualified Non-Paid
Total 12,010 12,029 12,036 12,001 12,116 | 12,031
Print Only 12,010 12,029 11,703 10,907 11,230 | 11,365
Electronic Only ___ - - 333 1,094 886 666
Qualified Paid Total - - - - - -
Print Only - - - - - -
Electronic Only ___ - - - - - -
Post Expire Copies
included in Paid
Circulation **NC **NC **NC **NC **NC **NC
Average Annual
Order Price **NC **NC **NC **NC **NC **NC

*NOTE: January - June 2009 data is unaudited. With each successive period, new data will
be added until six 6-month periods are displayed.

**NC = None Claimed.

9. ADDITIONAL DATA

METHOD OF DISTRIBUTION

8. PAID CIRCULATION DATA

MEDICAL MEETINGS / June 2009

*ENC

Average Annual Subscription Order Price for the Period.

(includes promotional incentive value, if any)

8 Issues Per Year
**NC
**NC

All Single Copy Sales Prices for the Period

Renewal Rate of Paid Subscribers (Optional)

All qualified circulation conforms to the field served of a recipient's qualification, as reported. Print copies are distributed via postal services or other carriers. Recipients who request the
electronic version are notified via email when the version is available.

PARAGRAPHS 5 AND 6 ARE NOT REQUIRED.

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD - PRINT VERSION ONLY

Total Qualified Qualified Non-Paid Qualified Paid

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent
Individual 9,132 80.4 9,132 80.4 - -
Sponsored Individually Addressed ___ - - - - - -
Membership Benefit 2,233 19.6 2,233 19.6 - -
Multi-Copy Same Addressee - - - - - -
Single Copy Sales - - - - - -
TOTAL QUALIFIED CIRCULATION 11,365 100.0 11,365 100.0 - -

1. AVERAGE QUALIFIED CIRCULATION BREAKOUT FOR PERIOD - ELECTRONIC VERSION ONLY

Total Qualified Qualified Non-Paid Qualified Paid

QUALIFIED CIRCULATION Copies Percent Copies Percent Copies Percent
Individual 666 100.0 666 100.0 - -
Sponsored Individually Addressed ___ - - - - - -
Membership Benefit - - - - - -
Multi-Copy Same Addressee - - - - - -
Single Copy Sales - - - - - -
TOTAL QUALIFIED CIRCULATION 666 100.0 666 100.0 - -

PUBLISHER’S AFFIDAVIT

Marilyn Samuelsen, Circulation

authorized representative.)
IMPORTANT NOTE:

Melissa Fromento, Group Publisher

We hereby make oath and say that all data set forth in this statement are true.

(At least one of the above signatures must be that of an officer of the publishing company or its

This unaudited circulation statement has been checked against the previous audit report.
It will be included in the annual audit made by BPA Worldwide.

Date signed

State

County

Received by BPA Worldwide
Type

ID Number

September 3, 2009
New York

New York City
September 3, 2009
PSD

M042Y0J9
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