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FINANCIAL&INSURANCE THE SUBSCRIBERS
MEE I INGs Circulation: 9,000
Pttt Total Reach per Issue with Pass-Along: 16,893

All Financial & Insurance Meetings subscribers are 100% BPA-
qualified as having responsibility for planning meetings and/or incentive travel
programs for insurance and financial services companies.

Financial & Insurance Meetings is the exclusive publisher of Financial &
Insurance Conference Planners’ (FICP) newsletter.
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42.1% of FIM subscribers save their issues for future reference
31.6% have filed an ad for future reference
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17.5% route their issue to others in organization
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