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Areas where subscribers hold
off-site meetings:

United States 100%

Europe 22%

Canada 18.3%

Mexico 16%
Caribbean/Bermuda 16.5%
Asia/Pacific 12.3%
Central/South America 9.2%
Africa/Near East 7.2%

Subscriber Titles:
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Other Administrative Executive,
Government Officials

Advertising and Sales Personnel

Meeting/Travel/Convention Personnel

Education and Training
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* Alliance for Continuing Medical Education

Subscribers hold meetings at various venues:

Airport Hotel

Convention Center
or Auditorium

Suburban Hotel

Conference Center

Resort

Downtown Hotel
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Medical Meetings Recent Awards:

Medical Meetings Editor, Tamar Hosansky, was selected to receive the 2007 President’s Award on behalf of the Alliance for Continuing Medical Education.
The award is in recognition of leadership and educational contributions fo the Alliance as Editor of Medical Meetings magazine.

Editorial:

© 2008 ASBPE Northeast Region Bronze Award for Editorial/Editor’s Letter, “Campaign for C(ME” June 2007; “Spread the Word: CME Saves Lives” July/August 2007.

© 2006 ASBPE Northeast Region Gold Award for Original Research, “Bias, What Bias?” January/February 2006.

© 2005 ASBPE Northeast Region Silver Award for Signed Editorial, “A Doctor’s House Call,” January/February 2004.

© 2005 ASBPE Northeast Region Bronze Award for Original Research, “Do Lectures Deliver?,” July/August 2004.

© 2005 Neal Awards finalist for Best News Coverage, “Stark Raving Mad,” September/October 2005. The Neal Awards are the magazine industry’s most
presfigious and most sought-after editorial honor that recognizes and rewards editorial excellence in business-to-business publications.
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