STAGNANT SALES

1% Have your sales revenues...

25%

DECREASED

45% IS

INCREASED

BUDGETS STABILIZE

How does your incentive travel budget
compare to the previous year’s?

® 2011 @ 2012

Significantly more I 1%
(more than 25%) . %

Moderately more 14%

(25% to 11%) 12%

Slightly more |24
(10% to 6%) 240/0

About the same 43%
(5% to -5%) 1%

Slightly less

(-6% to -10%) 8%

Moderately less . 5%
(-11% to -25%) - 6%

Significantly less - 6%
(more than -25%) . %

BUT ... STILL A
SLUGGISH ECONOMY

For what reasons was your 2011 group
incentive travel budget reduced?

91%

The economy

19%

DECREASED

%

INCREASED

40%

STAYED THE SAME

FEWER
CANCELLATIONS

Did your company cancel any
of this year’s group incentive
travel programs?

3%

13%

201

18%
2009 2010

Did your company cancel any
of this year’s group incentive
merchandise programs?

16%
2009 2010

46%

Weak sales
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